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Key Indicator 2.6 Student Performance and Learning Outcomes

QIM 2.6.1 Program outcomes, program specific outcomes and course
outcomes for all programs offered by the Institution are stated and displayed
on website and communicated to teachers and students, (Theory 500 words)
Response:

College organized various workshops and training sessions for the entire facul?y to
disseminate information on designing, mapping and attainment of outcomes at periodic
intervals.

All faculty members have framed Course Outcomes (COs) as per the course curriculum by
using action verbs appropriate at each level as per revised Bloom’s taxonomy. POs, PSOs and
COs displayed on the college website- (www.cdjcollege.com). )

The website is properly maintained and duly kept updated. Department wise Of
committee wise information is provided with details of different programs c.CJnductec'i by the
committees and photographs are also displayed on the website. Website provides an
introduction of the institute, faculty member details and achievements of students'. The ?ollege
prospectus as well as the website provides the list of programs and courses including the
program codes in detail. College is having its own research centre affiliated to SPPU. UG an_d
PG courses are run by the college. Every program is having its own out'come. The basic
objective is to provide effective communication skills to the students along with t.he kr}ow.ledge
of electronic media and current technologies. BBA(CA) is designed with the ba.51c obje.ctlve of
boosting the critical thinking capacity of the student and to improve his social l.nter'actlon.

There are various Programme Specific Outcomes which pursue the guidelines for the
student to highlight the importance of education in commerce faculty. Different programmes
are designed by considering the need of the society, which impart the thorough knqwledge
about the facts of the theory and practical aspects. It inspires the students to think in different
and creative directions giving the better outcomes. It helps to develop the awareness about the
upcoming trends in the society with the entry of cut throat competitions in every field.
Perfection and innovation would only provide the base for the futures.

Every course is having its outcome as per the programme and the syllabus included in
the programme. Commerce graduation and post-graduation helps to understand the concepts
of commerce and management, current situation of business and market through the changing
trends of economy in the society. It has provided the basic knowledge about how to deal with
the various problems with the effective solution at hands in time. Students become aware about
the business structure and innovative concepts that can be introduced at their initiation. It
prepares the students with the advanced knowledge of the techniques and methods of planning
and executing the financial aspects at different stages. Computer Graduates and Post Graduates
are provided with the sound base through which they can be able to shift to the advanced career
in Computer Application. The Computer course enables them to understand the concepts and
its application in software development. In this way the programme Outcome, Programme
Specific Outcome and the Course Outcome is the inbuilt aspect of the whole curriculum of the
institute.



QIM 2.6.1 Program outcomes, program specific outcomes and courseé
outcomes for all programs offered by the Institution are stated and displayed
on website and communicated to teachers and students, (Theory 200 words)
Response:

College organized various workshops and training sessions for the entire facul?y to
disseminate information on designing, mapping and attainment of outcomes at periodic
intervals.

All faculty members have framed Course Outcomes (COs) as per the course curriculum by
using action verbs appropriate at each level as per revised Bloom’s taxonomy. POs, PSOs and
COs displayed on the college website- (www.cdjcollege.com). . .

Every program is having its own outcome. The basic objective is .to proylde effective
communication skills to the students along with the knowledge of electronic med.lz.i and current
technologies. BBA(CA) is designed with the basic objective of boosting the critical thinking
capacity of the student and to improve his social interaction. o

There are various Programme Specific Outcomes which pursue the guidelines for the
student to highlight the importance of education in commerce faculty. It helps to dev.el.op the
awareness about the upcoming trends in the society with the entry of cut throat competitions in
every field. Perfection and innovation would only provide the base for the futu!'es. .
Every course is having its outcome as per the programme and the syllabus included in the
programme.
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| SN. | Program ProgramObjectives ProgramSpecific Objectives
‘ BRA(CA) POT : Critical Thinking PSOT The objectives of the Programme
Takeinformed actions after shall he to provide sound academic
identifvingthe assumptions that hasefrom which an advanced career
frame ourthinking and actions, inComputer Application can be
cheeking outthe degreetowhich developed Conceptualgroundingincompu
”N‘\‘t‘;l&\nmplinnknr(nm urateandval ternsapcas well as its pr:n:timl
id.and looking at our ideas businessapplicationwill be provided
anddecisions
(intellectual.organizational.andpers
- onal)from
differentperspectives. |
I BBA(CA) PO2 Effective | PSO2 Graduates will be able
Communication:Speak, read, write | tocommunicateeffectivelyinbothverbal
and listen clearlyin person and " andwritten form.
‘ through electronicmedia in English |
‘ and in one Indianlanguage, and
| make meaning of theworld
\ byconnectingpeople,ideas,
} | books,mediaandtechnology. |
1| BBA(CA) PO3: Social PSO3Graduateswilldemonstratekx}owled' ;
“ InteractionElicitviewsofot geandunderstzmdingofcomputersmengepn |
\ herswere nciplesandapplythese to manage projects |
\ decreased through evaluation and inmulti-disciplinaryenvironment.
‘l ofvarious Projects and \
\' Quizzesdevelopedtoprovide |
| easeofcomputer knowledge ‘
among localcitizens. l
Work in Multi- '
disciplinaryenvironmentsandberes
ponsivetothe changingneedstothe
society |
1 | BBA(CA) PO4: Effective PSO4
CitizenshipCommunicate Graduates will show the understanding
effectively displayleadership skills | ofimpact of computer based solution on
and thesocietyandalsowillbeawareofcontemp
demonstrateprofessionalism.Worki | oraryissues
nmulti-disciplinary environments
and
beresponsivetothechangingneedsof
thesociety.
1 | BBA(CA) PO5:Ethics PSOS5
Recognizedifferentvaluesystemsofm | Graduateswilldemonstrateknowledgeofpr
oral Principles that Govern ofessionalandethicalresponsibilities.
aperson’sbehaviour or conductingof
anactivity.
1 | BBA(CA) PO6: Environment PSO6

andSustainabilityUnders

tand the issues

ofenvironment.
Generateawarenessamongthemre
latedto environment.

Graduatesareaskedtodemonstrateanenviro
nmental projects to overcome theissues
related to environment and have
adetailed overview of environmental
issuesolutions. J




S.N. ~ Course
FYBBA(CA)ModernOperatingEnvironmentA

ndMSOffice(101)

' FYBBA((fA)FinancialAccbdhiihg(lOE) -

CourseOutcomes
The objectives of the Programme shall be
toprovide sound academic base from which
anadvanced career in Computer Application can
bedeveloped. Conceptual grounding in
computerusageaswellasitspracticalbusinessappli
cation
willbeprovided.

To Employ critical thinking skills to
analyzefinancialdataaswellas
theeffectsofdifferingfinancialaccountingmethod
sonthefinancial

statements

FYBBA(CA)PrinciplesofProgrammingandAlg
orithms(103)

This course introduces two
differentprogramming styles, imperative and
functionalprogramming. Its primary intention is
to
developkeyprogrammingandproblemsolvingskills
butithas a secondary aim, which is to build
students'confidence in their ability to take on
and
learnnewprogramminglanguageswithinashortspa
ce

oftime

FYBBA(CA)BusinessCommunication(104)

To prepare students for the challenges of
asociety that is shaped by communication.
Asparticipants in the program, students
developand integrate knowledge, creativity,
ethicalpractice, and skills. Students also examine
andproduce work in oral, written, and
visualcommunicationandpracticeskillsingroupan
d

interculturalcommunication.

FYBBA(CA)PrinciplesofManagement(105)

Studentswillexaminethefundamentalrolesandproc
esses of planning, leading, organizing
andcontrolling that comprise the managers' role.
Itfocuses on the entire organization from both
ashort and long-term perspective for
strategicvision,settingobjectives,craftingastrategya
nd

thenimplementingit.

FYBBA(CA)ProcedureOrientedProgrammingu
singC(201)

Studentsshouldbeableto:understandthebasicco
mponents of an object-oriented
programincluding methods and attributes, the
distinctionbetween classes and instances, the
structuresrequired to write basic algorithms,
thecomponents of simple text and graphics
basedinterfaces, the relevance of the design
processand basic object-oriented design
notation,
theapplicabilityandeffectivenessofvariousbasic
softwaretestingtechniques. J
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FYBBA(CA)DatabaseManagementSystems(2
02)

' youmore fully appreciate their nature, the

This course is intended to providAe ybu with
anunderstandingofthecurrenttheoryandpracticeo
f database management systems.To help

courseprovides a solid technical overview of
databasemanagement systems, using a current
databaseproductasacasestudy.Inadditiontotechni
cal

concerns,moregeneral issuesareemphasized.
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FYBEA(CA)OrganizationaIBel1avior(203)

These include data independence,
integrity,security,recovery,performance,database
design .
principles,anngtgpggegdministr:a_'clon. ]
1) To equip the students to understand
theimpactthatindividual,group&structureshav

eontheir behavior
withintheorganizations.Z)ToheIpthemenhance

andapplythe
knowledgetheyhavereceivedforthebe
ttermentoftheorganization.

FYBBA(CA)ElementsofStatistics(204)

1. Tounderstandthepowerofexcelspreadsheetinc
omputingsummarystatistics.

2. To understand the concept of '
variousmeasuresofcentraItendencyandvariatlo
nandtheirimportanceinbusiness.

3. Tounderstandtheconceptofprobability,pr
obabilitydistributionsand simulationsin
businessworldanddecisionmaking.

FYBBA(CA)E-CommerceConcepts(205)

This course introduces the concepts,
vocabulary,and procedures associated with E-
Commerce
andtheinternet.Thestudentgainsanoverviewofalla
spects of E-Commerce.Topics
includedevelopment of the Internet and E-
Commerce,options available for doing business
on
thelnternet,featuresofWebsitesandthetoolsusedt
o build an E-Commerce web site,
marketingissues,paymentoptions,securityissues,a
nd

customerservice.

SYBBA(CA)RDBMS(RelationalDatabaseM
anagementSystem) (301)

Objectives:

1) Enables students to understand
relationaldatabaseconceptsandtransactionmana
gementconceptsindatabasesystem.

2) EnablesstudenttowritePL/SQLprogramsthatus
e:procedure,function,package,cursor and
trigger.

SYBBA(CA)DataStructureUsingC(?AOZ)

Objective:-

1. To understand different methods of
organisinglargeamountsofdata

2. Toefficientlyimplementdifferentdatast
ructure

3. Toefficientlyimplementsolutionfordifferentpr
oblems

4, TogetmoreknowledgeonCprogramming
language

SYBBA(CA)IntroductiontoOperatingSystem(3
03)

Objective-:

1. Toknowsystemprogramming

2. Toknowservicesprovidedbyoperatingsystem
3. ToknowtheSchedulingconcepts

SYBBA(CA)BusinessMathematics(304)

1. Understanding basic terms in the areas
ofbusinesscalculusandfinancialmathematics,
Independentlysolvingofbusinessproblems.
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SYBBA(CA)_SoﬂwareEngineering(ROR)

Objective: This course enables students
tounderstandsystemconceptsanditsapplication
inSoftwaredevelopment.



SYBBA(CA)

ObjectOrientedProgramming
UsingC++(401)

SYBBA(CA)Programm|ng|nV|sua1BaS|c(402)

N

SYBBA(CA) ComputerNetworking(403)

ObjectiveS: - -

1. Acquire an understanding of basic object-
oriented concepts and the issues involved
ineffectiveclassdesign.

2. EnablesstudenttowriteC++programsthatus
e: object-oriented concepts such
asinformationhiding,constructors,destructors

inheritance.

Objectives:-

To learn properties and events, methods
ofcontrols and how to handle events of
differentcontrols.Tounderstandtheuseofactivecont
rolsandhowtodesignVBapplication
TolearnconnectivitybetweenVBanddatabases.
Objective:-

1. Toknowaboutcomputernetwork.

2. Tounderstanddifferenttopologiesusedinne
tworking

3. Tolearndifferenttypesofnetwork.

4. Tounderstandingtheuseofconnectingdevice
usedinnetwork.

SYBBA(CA)EnterpriseResource
Planningand Management.(404)

Objectives-:
1. ToknowwhatisERP.
2. TolearndifferentERPtechnologies.

SYBBA(CA)HumanResourceMana

gement(4
05) -

Objective: To acquaint the students with
theHuman Resource Management its
differentfunctions in an organization and the
HumanResource Processes that are concerned
withplanning,motivatinga nddevelopingsuitable
employeesforthebenefitoftheorganization.

TYBBA(CA)501:WebTechnologies

StudentswillbeabletoprogramJavaclassesandmet
hods using a subset of data types and
usingassignment, method calls, while loops, for
loops,and conditionals. The goal will continue to

be"coding from example" as opposed to "coding
onablanksheetofpaper."

Students will learn how to use and
manipulateseveraIcoredatastructures:Arrays,Iinke
dlists,trees,stacks,andqueues.

Students will be able to construct simple

Javauser
interfacesandidentifywheredatastructures are

appearing in those user interfaces.To learn the
basic concept of Java
Programming.Tounderstandhowtouseprogrammi
ngindayto

dayapplications.

TYBBA(CA)502:WebTechnologies

1. Thinkcriticallyabouthowtosolveaproblemusi
ngprogramming

2. WriteJavaScriptprogramsusingfunctions,forlo
ops,andconditionalstatements

3. UseHTMLto
constructawebpagewithparagraphs,divs,i
mages, links,andlists;

4. Add styles to a web page with CSS IDs
andclasses;and5.Makeawebpageinteractivewith




®

JavaScriptcommandslikealert,onClick,on




TYBBA(CA)503:DotNetProgramming

applicationsusingPHP.

Change,addinginputfeatureslikeanimagecanvas,
button,andslider.

5. Toknow&understandconceptsofinternetpr
ogramming.

6. Tounderstandhowtodevelopwebbased
iU I
1. Students will able to design web
applicationsusing.NET

2. Students will be able to use .NET controls
inwebapplications.

3. Students will be able to debug and
deploy.NETwebapplications

4. Students will be able to create
databasedriven.NETwebappIicationsandwebs
ervices

5. This will introduce visual programming
andeventdrivenprogrammingpracticaIIy.

6. Thiswillenhanceapplicationsdevelopment
skillofthestudent. _

TYBBA(CA)504:0bjectOrientedSoftwareEng
ineering

1. To Understand concept of system design
usingUML.

2. TounderstandsystemdeveIopmentthrough
objectorientedtechniques.

TYBBA(CA)601:AdvancedWeb Technologies

Studentisabletounderstand
andusethebasicsoftheXMLbasedtechnologies
Studentisabletounderstandanddefineandutilize
the Web Services /
WindowsCommunicationFoundationsconcept
StudentisabletodescribehowWebServicescanbe
used to implement Service
OrientedArchitecture(SOA)
Studentisabletodesignandimplementuserinterface
sbased ontheAJAXtechnology
Toknow&understandconceptsofinternetprogramm
ing.
TounderstandtheconceptsofXMLandAJAX.

TYBBA(CA)602:Advancedlava

1. ToknowtheconceptoflavaProgramming.

2. Tounderstandhowtouseprogrammingindaytod
ayapplications.

3. Todevelopprogramminglogic..

TYBBA(CA)603:RecentTrendsinIT

1. Tointroduceupcomingtrendsininformationte
chnology.
2. TostudyEcofriendlysoftwaredevelopment.

TYBBA(CA)604:SoftwareTesting

1. Toknowtheconceptofsoftwaretesting.
2. Tounderstandhowtotestbugsinsoftware.
3. Todevelopprogramminglogic.

CourseCode -:101
FundamentalofinformationTechnologySS

Co

To introduce skills related to
informationtechnologybasics,keyboardingtechni
que,internet fundamentals, network
systems,computer ethics, computer
maintenance/upgrading/ troubleshooting,
computerapplications,programming,graphics,an
d

interactivemedia.

CourseCode-:102ProgramminginC

Co




CourseCode-:103ElementsofStatistics

1.Todevelopproblemsolvingabilitiesusingaco
mputer

2.To build the necessary skill set and
analyticalabilitiesfordevelopingcomputerbaseds
olution
forrealproblem
Co

1. To understand and Master the
concepts,techniques&applicationsofStatisticalM
ethods.

2. Todeveloptheskillsofsolvingreallifepro
blemsusingStatisticalmethods.

3. To make students to understand the art .
ofapplyingstatisticaltechniquestosolvesomerealli
feproblems.

4. Togainknowledgeof StatisticalComputations.

CourseCode-:104FinancialAccounting

Co

1. Toenablethestudentstoacquiresoundkn
owledgeofbasicconceptsofaccounting

2. Toimpartbasicaccountingknowledge

3. Toimparttheknowledgeaboutrecording
oftransactionsandpreparationoffinalaccounts
4, Toacquaintthestudentsaboutaccounting
softwarepackages

CourseCode-:105PrinciplesofManagement

Co

1. Toprovidethefundamentalknowledgeaboutw
orkingofbusinessorganization.

2. To make students well acquainted
withmanagementprocess,functionsandprincipl
es.

3. Tomakethestudentsfamiliarwithrecent
trendsinmanagement.

CourseCode-:106BusinessCommunication

Co

1. Tounderstandtheconcept,processandim
portanceofcommunication.

2. Todevelopanintegrativeapproachwherere
ading, writing, presentation skills are
usedtogether to enhance the students’
ability tocommunicateandwriteeffectively.
3. TocreateawarenessamongstudentsaboutM
ethodsandMediaofcommunication.

4. Tomakestudentsfamiliarwithinformation
technologyandimprovejobseekingskills.




ProgrammesOffered: T

S.N. Programme Objectives ProgrammeSpecificObjectives |

1 BachelorofCommerce(B.Com) F.Y.B.COM |
POL1. Effective Communication: Speak, read, write FinancialAccounting: [
andlisten clearly in person and through electronic media 1. Toimparttheknowledgeofvariousaccountingco “
mEninshandinonelndianlanguage,andmakemeaningofthe ncepts |
world by connecting people, ideas, books, media 2. Toinstiltheknowledgeaboutaccountingpr
andtechnology. ocedures,methodsandtechniques.

3. Toacquaintthemwithpracticalapproachto
accountswritingbyusingsoftwarepackage.

PO2.Sociallnteraction:Elicitviewsofothers,mediatedisagree | BusinessEconomics(Micro):

ments and help reach conclusions in groupsettings. 1. To expose Students of Commerce to basic
microeconomic concepts and inculcate an

analyticalapproach to the subject matter. 2. To
stimulate
thestudentinterestbyshowingtherelevanceanduseofv
ariouseconomictheories.3.To applyeconomic

reasoning.
PO3.Effective Citizenship: Demonstrate empathetic BusinessMathematicsandStatistics:
socialconcernandequitycentrednationaldevelopment,andt 1. To prepare for competitive examinations 2.
heability to act with an informed awareness of issues TounderstandtheconceptofSimpleinterest,compoundin
andparticipateinciviclifethroughvolunteering. terest and the concept of EMI. 3. To understand

theconceptofsharesand tocalculateDividend4.To
understandtheconceptofpopulationandsample.

POA4.Ethics: Recognize different value systems BankingandFinance[FundamentalsofBanking]
includingyour own, understand the moral dimensions 1. To acquaint the students with the fundamentals
of yourdecisions,andacceptresponsibilityforthem. ofbanking. 2. To develop the capability of students

forknowingbankingconceptsandoperations.3.Tomaketh
estudentsawareofbankingbusinessandpractices.
4.Togivethoroughknowledgeofbanking.
MarketingandSalesmanship[FundamentalsofM
arketing]

1) General Objective of the Paper. a) To
createawareness about market and marketing.

b)

Toestablishlinkbetweencommerce/Businessan

d
marketing.2)CoreObjectivesofthepaper.a)To




understa ndtheba;fcr:GEptgf;ﬁér;;ting.b)To

understandmarketingtheoriesandpractical.

S.Y.B.COM

PQS.EnvironmentandSustainability:Understandtheissuesofe
nvironmentalcontexts andsustainabledevelopment.

BusinessCommunication.:

1. To understand the concept, process
andimportance of communication. 2. To
developawareness regarding new trends in
businesscommunication.3ﬂToprovideknowledgeoﬁ/ari
ousmedia of communication. 4. To develop
businesscommunicationskillsthroughthedeveloped
technologies.

PO6.Self-directedandLife-longLearning:Acquiretheabilityto
engage in independent and life-long learning in
thebroadestcontextsocio-technologicalchanges

CorporateAccounting:
1.ToenablethestudentstodevelopawarenessaboutCorp
orate Accounting in conformity with theprovisions of
Companies Act and Accounting as perindian
Accounting Standards. 2. To make aware
thestudentsabouttheconceptualaspectofcorporate
accounting.

BusinessEconomics(Macro):

1. The objective of the course is to familiarize
thestudents the basic concept of Macro Economics
andapplication.2.ToStudythebehaviouroftheeconomyas
a whole. 3. To Study the relationship among
broadaggregates.4.Toapplyeconomicreasoningto
presentsituations.

BusinessManagement:
1.Toprovidebasicknowledge&understandingaboutbusin

ess management concept. 2. To provide
anunderstandingaboutvariousfunctions of
management.

ElementsofCompanylLaw: ‘

1) To impart students with the knowledge |
offundamentals of Company Law. 2) To update
theknowledgeofprovisions

oftheCompaniesActof
2013.3)Toapprisethestudentsofnewconcepts




involvingincompanylawregime 4)Toacquainttha

studentswiththeconceptsofcompanylaw.
MarketingManagement: - \
1.Toprovidebasicknowledgeaboutbasicconceptsof ‘
marketingand managementskills.

BankingandFinance:
Toimparttheknowledgeof:1.BasicBanking
concepts.2.ElementsofBankingTransactions.

BusinessEntrepreneurship:

1.Toprovidebasicknowledgeofskillsrequiredbythe
entrepreneurs.

T.Y.B.COM

BusinessRegulatoryFramework(MercantileLaw):
1.Toacquaintstudentswiththebasicconcepts,terms&
provisions of Mercantile and Business Laws. 2.
Todeveloptheawarenessamongthestudentsregarding
theselawsaffectingbusiness,tradeandcommerce.

AdvancedAccounting:

To impart the knowledge of various
accountingconcepts To instil the knowledge about
accountingprocedures, methods and technigues. To
acquaintthemwithpracticalapproachtoaccountswritin
gby

usingsoftwarepackage.

Indian&GlobalEconomicDevelopment:

1) To expose students to a new approach to the
studyof the Indian Economy. 2) To help the students
inanalysingthepresentstatusofthelndianEconomy.3)To
enable students to understand the process
ofintegrationofthelndianEconomywithother
economy.

Auditing&Taxation:

The Study of Various Components of this course
willenablethestudents:1.Toacquaintthemselvesaboutth:
econceptandprinciplesofAuditing,Auditprocess, ‘
AssuranceStandards, TaxAudit,andAuditof [




S

?n;buter}zedSystems.iz.nge\know@dgeabou\
practicalaspects.

BusinessAdministrationll:
Toacquaintthestudentswith basicconcepts &
functionsofHRDandnatureofMarketingfunctionsofabus

inessenterprise.

CostandWorksAccountingll:

1. To provide Knowledge about the concepts
andprinciplesapplicationofOverheads2.Toprovidealsou
nderstandingvariousmethodsofcostingandtheir
applications.

MarketingManagementll:
Toacquaintthestudentswith theconceptsof
Marketingmanagementinpresentcompetitiveage.

Bankingand Financell:
Toacquaintstudentswiththerulesandregulationsof
Bankingsectorinindia.

BusinessEntrepreneurshipll:
Toacquaintstudentswiththeconceptsofethicstobe
followedbytheentrepreneursinindia.

BusinessAdministrationlil:
Toacquaintthestudentswiththebasicconceptsinfinancea

ndproductionfunctionsofabusiness
enterprise.

CostandWorksAccountinglll:

1 To impart knowledge regarding costing
techniques.2Toprovidetrainingasregardsconcepts,pro
cedures

andlegalProvisionsofcostaudit.

MarketingManagementlil:
Toimpartknowledgeregardingmarketingskillsof
advertisingandpackaging.

BankingandFinancelll:
Toacquaintstudentswiththeknowledgeofbanking
policiesfollowedinindiaandalloverworld. |

BusinessEntrepreneurshiplll:




Tioaréaiuaintstudentswith theknowledgeof skins \

requiredtoperformbusinessskillsefficiently.
M.COMPARTI 1\

MasterofCommerce(M.Com)
ManagementAccounting

PO1.Critical Thinking: Take informed actions
aﬂ‘teridentifyingtheassumptionsthati‘rameourthinkinga"dac
tions, checking out the degree to which theseassumptions
are accurate and valid, and looking at
ourideasanddecisions(intellectual,organization)

The objective of the course is to enable students
toacquire sound Knowledge of concepts, methods
andtechniques of management accounting and to
makethestudentsdevelopcompetencewiththeirusagei

n
managerialdecisionmakingandcontrol.

StrategicManagement

Tounderstandtheapproaches toStrategicDecision
Making,StrategicManagementProcess.

PO2. Effective Communication: Speak, read, write AdvancedCostAccounting:
1. To acquaint the students with the significance

1 andlisten clearly in person and through electronic media
inEnglishandinonelndianlanguage,andmakemeaningofthe ofCostAccountinginGlobalCompetitiveenvironment.
world by connecting people, ideas, books, media 2. Toenablestudentstolearnapplicationofdifferentme
andtechnology. thodsofcostinginManufacturingandService

Industry.

CostingTechniquesandResponsibilityAccounting:

1) To equip the students for designing
andimplementingcostcontrol,costreductionprogramm
eanddifferentcostsystem.2)Relevant
CostAccountingStandardaretobestudied3)Levelof
knowledge—AdvancedTechniquesofCosting

PO3.Sociallnteraction:Elicitviewsofothers,mediatedisagree
ments and help reach conclusions in groupsettings.

FinancialAnalysis&Control:

The objective of the course is to enable students
toacquire sound knowledge of concepts, methods
andtechniques of management accounting and to
makethestudentsdevelopcompetencewiththeirusagei
n

managerialdecisionmakingandcontrol.
IndustrialEconomics:

POA4.Effective Citizenship: Demonstrate empathetic
socialconcernandequitycentrednationaldevelopment,andt
heability to act with an informed awareness of issues
andparticipateinciviclifethroughvolunteering.

POS.Ethics: Recognize different value systems
includingyour own, understand the moral dimensions 1) TostudythebasicconceptsofindustrialEconomics. |
of yourdecisions,andacceptresponsibilityforthem. 2) Tostudythesignificanceandproblemsof |
Industrialization. 3)Tostudythe|mpactoflndustrlahzatlon |
|

onlindianEconomy.
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) Applia{iorgféosﬂ\ccoumjngz
1.Toprovideknowledgeon advancedcostaccounting
practices. o

P06.EnvironmentandSustainability:Understandtheissuegbfe
nvironmentalcontexts andsustainabledevelopment.

CostControl andCostSystem:

1. To equip the students for designing
andimplementingcostcontrol,costreductionprogramme
anddifferentcostsystems.2.Relevant Cost
AccountingStandardsaretobestudied.

PO7.Self-directedandLife-longLearning:Acquiretheabilityto
engage in independent and life-long learning in
thebroadestcontextsocio-technologicalchanges.

BusinessFinance:
Toenablestudentsto acquiresoundknowledgeof
concepts,natureandstructureofbusiness finance.

ResearchMethodologyforBusiness:

1. ToacquaintthestudentswiththeareasofBusinessRes
earchActivities.

2. To enhance capabilities of students to conduct
theresearchinthefieldofbusinessandsocialsciences.3.T
o enable students, in developing the mostappropriate
methodology for their research
studies.4.Tomakethemfamiliarwiththeartofusingdiffer
ent

researchmethodology.

AdvancedCostAccountingandCostSystemSpecialPaper
V.

To provide adequate knowledge on Cost
AuditPracticesandLevelofkKnowledge ofAdvancedcost
accounting.

AdvancedCostAccountingandCostSystemSpecialPaper
vi

To equip the students with the knowledge of
thetechniquesandmethodsofplanningandexecutingth
eManagementAudit.LevelofKnowledge of
Advancedcostaccounting.

M.COMPARTII |

CapitalMarketandFinancialServices |
To enable students to acquire sound
knowledge,conceptandstructureofcapitalmarketandfin
ancial l
services.




IndustrialEconomicEnvironment,
1. TostudythebasicconceptsofindustrialFinance.
2. TostudytheeffectsofNewEconomicPolicy.

3. TostudytheimpactoflLabourreformson

-

Industries.
2. Coursesoffered
[SNi[ ... Tourse Courseoutcomes

1 | F.Y.B.Com: 1. Impartedtheknowledgeofvariousaccountingconcepts /
FlnanplalAc 2. Instilledtheknowledgeaboutaccountingprocedures, methodsandtech
counting. niques.

3. Acquainted themwithpracticalapproachtoaccountswritingbyusing
softwarepackage.
F,Y.'B.Com: 1. ExposedStudentsofCommercetobasicmicroeconomicconceptsandincul
‘ BUSNS? _ cateananalyticalapproachtothesubjectmatter.
L \‘Economlcs(Mmro) 2. Stimulatedthestudentinterestbyshowingtherelevanceanduseofvariou
‘ \ seconomic theories.
\ 3. Appliedeconomicreasoningtopractical theories. ]
F.Y.B.Com: 1. Preparedforcompetitiveexaminations
BusinessMathem 2. UnderstoodtheconceptofSimpleinterest,compoundinterestandtheconc
atics eptof EMI.
andStatistics 3. UnderstoodtheconceptofsharesandtocaIcuIateDividend
4. Understoodtheconceptofpopulationandsample.
1 F.Y.B.Com: 1. Thestudentsacquaintedwiththefundamentalsofbanking.
\ Banking 2. developedthecapabiIityofstudentsforknowingbankingconceptsandoper
‘ andFinance[Fun ations.
\ damentalsof 3. Studentsareawareofbanking businessandpractices.
\ Banking 4. Getsthoroughknowledgeofbankingoperations.
’; F.Y.B.Com: 1) GeneralObjectiveofthePaper.
J Marketing a) Createdawarenessaboutmarketandmarketing.
andSalesmanshi b) Establishedlinkbetweencommerce/Businessandmarketing.
p[Fundamentals 2) CoreObjectivesof thepaper.
ofMarketing] a) Understoodthe basicconceptofmarketing.
b) Tounderstandmarketingphilosophy.

2 S.Y.B.Com: 1. Understandstheconcept, processandimportanceofcommunication.
BusinessComm 2. Developedawarenessregardingnewtrendsinbusinesscommunication.
unication. 3. Gotknowledgeofvariousmediaofcommunication.

4. Developedbusinesscommunicationskillsthroughtheapplication.
S.Y.B.Com: DevelopedawarenessaboutCorporateAccountinginconformitywiththeprovision
Corporate s of Companies Act and Accounting as per Indian AccountingStandards.
Accounting 1. Madeawarethestudentsabouttheconceptual
aspectofcorporateaccounting
2. Toenablethestudentstohavepracticalapplicationofaccounting
principles.
S.Y.B.Com: 1. ThestudentsarefamiliarizedwiththebasicconceptofMacroEconomicsanda
Business pplication. 4
Economics(Macro) | 2. Understandsthebehaviouroftheeconomyasawhole.
3. Understandstherelationshipamongbroadaggregates.
4. Applieseconomicreasoningtoproblemsoftheeconomicsituations.
S.Y.B.Com: 1. Providedbasicknowledge&understandingaboutbusinessmanagementcon
BusinessMa cept.
nagement 2. Providedanunderstandingaboutvariousfunctionsofmanagement.
S.Y.B.Com: 1) ImpartedstudentswiththeknowledgeoffundamentalsofCompanyLaw.
Elements 2) UpdatestheknowledgeofprovisionsoftheCompaniesActof2013.
ofCompanyLa 3) Apprisesnewconceptsinvolvingin companylawregime.
w 4) Acquaintedthestudentswiththedutiesandresponsibilities.
S.Y.B.Com: 1. Understandsbasicknowledgeaboutvariousformsofbusinessorg
BusinessAdmi anizations
nistration 2. Getsacquaintedthestudentsaboutbusinessenvironmentanditsimpli
cationsthereon.

3. Studentsawarewith therecenttrendsin business. ]
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sy.ﬁfédmf Cost

an

WorksAce
ounting
.y.B.Com:
Marketing
management

1

Understands )
1. Basic Cost concepts. 2. Elements of cost. 3. Ascertainment of
MaterialandLabourCost.

1. l7J>nderEéndsBasicconceptsofMarketingSkilis.
2. StudentsawareofcurrenttechniquesofMarketing.




5.v.B.com:Banking
andFinance
g_/y_fs/_C—mn :
gusinessEntreprene
urship

]T.Y.B.Com:

1.UnderstandsbasicknowledgeofBankingtransformationinlndia.

1.Understands basic concieBt'sicFehitre‘r;feiné‘u'rship skills required

toperformeffectiveemployabilities.

1. Gets acquainted with the basic concepts, terms & provisions

ggzlsgizryﬁamew > %fMercantileand BusinessLaws.
_ 0 | 2. Developstheawarenessa i
rk(MercantileLaw) tingbus?ness, tradeand Ccr)nn?rr:]ggrr;ees-tudentsregardmgtheselawsaffec
;(Ilgnggéf'; Ss;il:r;owledggofvariousaccountingconceptsToin§tiltheknow|que
: : ccounting procedures, methods and techniques. Acquainted
ccounting. . withpracticalapproachtoaccountswritingbyusingsoftwarepackage.
T.Y.B.Com: lndlgn 1) ExposedtoanewapproachtothestudyofthelndianEconomy.
&GlobalEconomic 2) AnalysesthepresentstatusofthelndianEconomy.
Development 3) UnderstandstheprocessofintegrationofthelndianEconomywithotherecono
micsof the world. :
4) Acquainted withtheemergingissues.
T.Y.B.Com: 1. Acquainted abouttheconceptandprinciplesofAuditing, Auditprocess,
Auditing&Taxation AssuranceStandards,TaxAudit,andAuditofcomputerizedSystems.
2. GetsknowledgeaboutpreparationofAuditreport. )
3. Understands the basicconceptsand acquiresknowledgeabout taxatlon..
T.Y.B.Com: Ac:quaintedwithbasicconcepts&functionsofHRDandnatureofMarketinngﬂCtlons
BusinessAdmini ofabusinessenterprise.
strationll
\ T.Y.B.Com:Costa 1. GetsKnowledgeabouttheconceptsandprinciplesAppIicationovaer
ndWorks heads
Accountingll 2. Understandsvariousmethodsofcostingandtheirapplications.
T.Y.B.Com: AcquaintedwithbasicconceptsoffunctionsofskillsofMarketing.
Marketing
Managementl|
T.Y.B.Com:Bankinga Acquaintedwithbasicconceptsoffunctionsofbankingtransactions.
ndFinancell

T.Y.B.Com:Business
Entrepreneurshipll

Acq uaintedwithbasicconceptsoffunctionsofskillsofanethicalentrepreneur.

T.Y.B.Com:
BusinessAdmini
strationlll

Knowsthebasicconceptsinfinanceandproductionfunctionsofabusinessenterpris
e.

T.Y.B.Com:Costa 1 Awareofcostingtechniques.

ndWorks 2 trainsasregardsconcepts,proceduresandIegalProvisionsofcostaudit.
Accountinglll

T.Y.B.Com: 1. AwareofMarketingManagementskills.

Marketing 2. Providepracticalknowledgetothestudents.

ManagementlI|

T.Y.B.Com:Bankinga | 1. AwareofBankingtransactionskills.

ndFinancelll 2. Providepracticalknowledgetothestudents.

T.Y.B.Com:Business
Entrepreneurshiplll

1. Awareofentrepreneurshipskills.
2. Providepracticalknowledgetothestudents.

M.Coml :
Management
Accounting

Acquires sound Knowledge of concepts, methods and techniques
ofmanagementaccountinganddevelopscompetencewiththeirusageinmanageri
aldecision makingandcontrol. '

M.Coml:Strategic
Management

UnderstandstheapproachestoStrategicDecisionMaking,Strategic
ManagementProcess.

M.Coml:AdvancedC
ostAccounting:

1. AcquaintedwiththesignificanceofCostAccountinginGlobalCom
petitiveenvironment.

2. EnablestolearnapplicationofdifferentmethodsofcostinginMan
ufacturingandService Industry.




,Mcoml:CostingT
‘eC“”iques "

andResponmblhty
Accounting:

e n |
M.coml:FinancialA
nalysis&Control:

M.Coml:IndustrialE
conomics:

1) Equipsfordesigni
esigningandimplementi
rammeand differentcost ssst:enrre;mmgcosmontrm'COStrEdUCtionpf og

2) L
) eveIofknowledge—AdvancedTechniquesofCosting

Enabletoacqui

ement acc(;?JL:triizo:r?g |ZIT::/V(;/Eggeccwconcepts.mtEthodsandtechniquesofmanag
: X om i ;

Inmanagerialdecision makingandcont?c?lt.ence Wilh their usage

;; 8:gerstandsthebasi_cg:onceptsoflndustriaIEconomics.
3 lJnd:.-;rstandsthe_slgn|f|canceandproblemsoflndustrialization.
rs andsthelmpactoflndustrializationonIndianEconomy.

M.Coml : 1.Get
Applcation of S knowledgeonadvancedcostaocountingpractices.
CostAccounting:
M.Com | : 1.Equipshimselff igni i
. ordesigningandimplementingcostcontrol,costreduction
gzzigl)rltroland programmeanddifferentcostsystemsandRelevantCostAccountingStandards.
stem:

M.Comll:BusinessFi
nance:

Acquiressoundknowledgeofconcepts, natureandstructureofbusiness
finance.

M.Comll:Research
Methodology
forBusiness:

1. AcquaintedwiththeareasofBusinessResearchActivities.
2. Toenhancecapabilitiesofstudentstoconducttheresearchintheﬁeldofbusine

ssand socialsciences.
3. Toenablestudents,indevelopingthemostappropriatemethodologyfortheirr

esearch studies.
4. Tomakethemfamiliar withtheartofusingresearchmethodologyfor

business. :

M.Comll:
Advanced
CostAccounting
andCost
System
SpecialPaperV.

GetsadvancedknowledgeonCostAuditPractices.

M.Comll:
Advanced
CostAccounting
andCost
System
SpecialPaperVI.

Equipswiththeadvancedknowledgeofthetechniquesandmethodsofplanningand
executing theManagement Audit.

M.Comll:CapitalMar
ketandFinancialServi
ces

IncuIcatedstudentstoacquiresoundknowledge,conceptandstructureofcapitalma
rket and financialservices.

M.Comll:Industrial

1.SolvedthebasicconceptsofindustrialFinance.

2. Expert theeffectsofNewEconomic Policy.

EconomicEnvironm
ent

3 SkilledLabour reformsonindustries.

M.Comll:RecentAdv
ancesincostaccounti
ng/Case
Studies:

ThestudentswiIIhavetoselectasubjectfromanyareaofthesyllabusofCostAccounti
ngandgetpracticalexposurebyundertakingprojectwork.
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Master
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.coffered:Progr
grnlll"lcSOf fer ogrammeoutcome, Pro gr

—_—

Ob]ectlv;

PO1CriticalThinking: Takeinformed
actions afteridentifying the
assumptionsthat frame our
thinking andactions, checking
out thedegree to which
theseassumptionsareaccurate
andvalid, and looking at our
ideasand decisions
(intellectual,organizational,
and

personal)fromdifferentperspe
ctives.

PO2EffectiveCommunication:Speak
, read, write and listenclearly
in person and
throughelectronicmediainEngli
shandin one Indian language,
andmake meaning of the
world byconnecting people,
ideas,books,mediaandtechnol

ogy.

PO3 Social Interaction: Elicit
viewsof others,
mediatedisagreementsandhel
preachconclusionsingroupsett
ings.

POAEffectiveCitizenship:Demonstra
teempatheticsocialconcern
and equity centrednational
development, and theability to
act withan ..
informedawareness of issues
andparticipate in civic life
throughvolunteering.

PO5Ethics:Recognizedifferentvalu
e systems including yourown,
understand the
moraldimensions of your
decisions,and accept
responsibility forthem.

PO6EnvironmentandSustainability:
Understandtheissues of
environmentalcontexts and
sustainabledevelopment.

PO7Self-directedandLife-
longLearning:Acquiretheability
to

ammeSpecificoutcomesandCourseoutcome

7 ProgrammeSpecificObjectives
M.COMPARTI -

ManagementAccounting

Theobjectiveofthecourse
istoenablestudentstoacquiresoundKnowle
dgeofconcepts,methodsandtechniquesofm
anagement accounting and to make
thestudentsdevelopcompetencewiththeiru
sage in managerial decision making
andcontrol.

StrategicManagement
TounderstandtheapproachestoStrategicDeci
sionMaking,Strategic
ManagementProcess.

ProductionandOperationmanagement:

1. Toprovidegoodsandservicesattheright
time, at the right place at the
rightmanufacturingcostoftherightqualit
y.

2. Tounderstandmanufacturingtechnology
anditsroleindevelopingbusiness
strategy.

3. Toidentifytheroleofoperationfunction.

4. To understand the external and
internaleffectsoffiveoperationperforma
nceObjectives

FinancialManagement:

1 Toimpart basic knowledge
ofFinancialManagement.

2. Toknowtheimplicationsofvariousfinanci
alratiosindecisionmaking.

3. Tostudythesignificanceofworkingcapital
inbusiness.

FinancialAnalysis&Control:

Theobjectiveofthecourseistoenablestudent

stoacquiresoundknowledgeofconcepts,met

hodsandtechniquesofmanagement

accounting and to make

thestudentsdevelopcompetencewiththeiru

sage in managerial decision making

andcontrol.

IndustrialEconomics:

1) TostudythebasicconceptsofindustrialEc
onomics.

2) Tostudythesignificanceandproblems

]




NISLUIVEDY

€ngageinindependentand|j
fe-long learning in
thebroadest context socio-
technologicalchanges

ProgrammeSpecificObjectives
ofindustrialization.
3)Tf)studytheimpactoflndustrializationonlnd
lanEconomy.
ApplicationofCostAccounting:

Toprovideknowledgeonadvancedcostaccou
ntingpractices.

BusinessEthicsandProfessionalValues:

1. Tounderstandethicsinbusinessandinpro
fession.

2. Tounderstandindianethicalpractices

ElementsOfKnowledgeManagement:

1. ToUnderstandknowledgeandwisdomine
verydaydewelling.

2. Tounderstandorganisationallearning.

M.COMPARTII

BusinessFinance:

Toenablestudentstoacquiresoundknowled
geofconcepts,naturea ndstructureofbusines

sfinance.

ResearchMethodologyforBusiness:

1. To acquaint the students with the
areasofBusinessResearchActivities.

2. To enhance capabilities of students
toconducttheresearchinthefieldofbusin
essandsocialsciences.

3. To enable students, in developing
themostappropriatemethodologyforthe
irresearchstudies.

4. To make them familiar with the art
ofusingdifferentresearchmethodsandte
chniques.

HumanResourceManagement:

To Understand the nature of HRM and
thestudyoflinkagebetweenlaborandmanag

ement.

OrganizationalBehavior:
Tounderstandthehumanbehaviorinorganis
ationalculture.

CapitalMarketandFinancialServices.
Toenablestudentstoacquiresoundknowled
ge,conceptandstructureofcapitalmarketan
dfinancialservices.
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gr.No- ApLaiui Objectives

IndustrialEconomicEnvironment.

ProgrammeSpecificObjectives

1. To study the basic concepts
ofIndustrialFinance.

2, TostudytheeffectsofNechonomicPoIic
y.

3. TostudytheimpactofLaborreformsonInd
ustries.

Recent Advances in

BusinessAdministration:

ProjectWork/CaseStudies:

2. Courses offeredinResearch-

S.N. Class Course

CourseOutcomes

1. - PhD Providing an excellent and
highclass post graduate education
withinnovative and front line
researchas par the national
andinternationalstandardsandaddi
ng real values to the
social,environmental, and
corporatesectorsdevelopment

« It implies exercising
imaginationand constantly seeking
outoriginality. It comes
fromdeveloping a sense of
curiosity
andcouragetoquestionsthestatus-
quo.

« It aims at exploring and
followingmethods of doing things
is adifferent way for betterment
andimprovement in solutions
toproblems. It involves
questioningpre-conceived ideas,
discoveringand / or making
something notalreadythere.

« Indeed, it is a divine attribute;
buthuman beings are also gifted
to becreative.

2. M.Phil. Byresearch and onecoursework

Students get the research skill,
novelinnovations, Patenting for new
productor anymethodology

3. Programmesoffered

Sr.No. | Programme | Objectives

ProgrammeSpecificObjectives

1. Bachelorof
Commerce PO1.Effective
(B.Com) Communication:Speak, read,

write and
listenclearlyinpersonandthro
ughelectronic media in
Englishand in one Indian
language,and make meaning
of theworld by connecting
people,ideas,books,mediaan

F.Y.B.COM

FinancialAccounting:
1.Toimparttheknowledgeofvariousaccounti
ngconcepts2.Toinstilltheknowledge about
accounting
procedures,methodsandtechniques.3.Toac
quaintthem with practical approach to
accountswritingbyusingsoftwarepackage.
BusinessEconomics(Micro):

]

o 5 T




technology.




Sr.No. | Programme

Objectives

PO2.Social Interaction: Elicit
viewsof others,
mediatedisagreementsandhel
preachconclusionsingroupsett
ings.

PO3.Effective
Citizenship:Demonstrate
empatheticsocial concern and
equitycentrednationaldevelop
ment, and the abilityto act
with an informedawareness
of issues
andparticipateinciviclifethrou
ghvolunteering.

POA4.Ethics: Recognize
differentvalue systems
including yourown,
understand the
moraldimensions of your
decisions,and accept
responsibility forthem.

POS5.Environment
andSustainability:Understand
theissues of
environmentalcontexts and
sustainabledevelopment.

PO6.Self-directed and Life-
longLearning: Acquire the
abilitytoengageinindependen
tandlife-long learning in
thebroadest context socio-
technologicalchanges

ProgrammeSpecificObjectives 7 7—“7
1. ToexposeStudentsofCommercetobasic
microeconomicconceptsandinculcate
an analytical approach to

thesubjectmatter.

2. Tostimulatethestudentinterestbyshowi
ngtherelevanceanduseofvariousecono
mictheories.

3. Toapplyeconomicreasoningtoproblems
ofbusiness.

BusinessMathematicsandStatistics:

1. Toprepareforcompetitiveexaminations

2. To understand the concept of
Simpleinterest,compoundinterestandt
heconceptofEMI.

3. To wunderstand the concept of
sharesandtocalculateDividend

4. Tounderstandtheconceptofpopulation
andsample.

5. To use frequency distribution to
makedecision.

6. To understand and to calculate
varioustypesofaveragesandvariations.

7. Tounderstandtheconceptandapplicatio
nofprofitandlossinbusiness.

8. TosolveLPPtomaximizetheprofitandto
minimizethecost.

9. Tousecorrelationandregressionanalysis
toestimatetherelationshipbetweentwo
variables.

10. Tounderstandtheconceptandtechniqu
es of different types of indexnumbers.

BankingandFinance[FundamentalsofBanki

ng]

1. Toacquaintthestudentswiththefundam
entalsofbanking.

2. To develop the capability of
studentsforknowingbankingconceptsa

ndoperations.

3. Tomakethestudentsawareofbankingbu
sinessandpractices.

4. Togivethoroughknowledgeofbankingo
perations.

5. Toenlightenthestudentsregardingthen
ewconceptsintroducedinthebankingsy

stem.
Marketing and
Salesmanship[Fundame
ntalsofMarketing]

1) GeneralObjectiveofthePaper.
a) To create awareness about
marketandmarketing.
b) To establish link between

i




['sr.No. | Programme

Objectives

ProgrammeSpecificObjectives
commerce/Businessandmarketing.
2) CoreObjectivesofthepaper.
a) To understand the basic concept
ofmarketing.

b) To understand
marketingphilosophy and
generating ideas

formarketingresearch.

c) Toknowtherelevanceofmarketingin
moderncompetitiveworld.

d) To develop an analytical ability
toplanforvariousmarketingstrategy.

S.Y.B.COM

BusinessCommunication:

1. Tounderstandtheconcept,processandim
portanceofcommunication.

2. Todevelopawarenessregardingnewtren
dsinbusinesscommunication.

3. To provide knowledge of various
mediaofcommunication.

4. Todevelopbusinesscommunicationskills
throughtheapplicationandexercises.

CorporateAccounting:

Toenablethestudentstodevelopawareness

about Corporate Accounting

inconformitywiththeprovisionsofCompanie
sActandAccountingasperindianAccounting

Standards.

1. To make aware the students about
theconceptualaspectofcorporateaccoun
ting

2. To enable the students to develop
skillsforComputerizedAccounting

BusinessEconomics(Macro):

1. Theobjectiveofthecourseistofamiliarizet
hestudentsthebasicconceptofMacroEco
. nomicsandapplication.

2. To. Study the behavior of the
economyasawhole.

3. To Study the relationship among
broadaggregates.

4. Toapplyeconomicreasoningtoproblems
ofthe economy.

BusinessManagement:

1. Toprovidebasicknowledge&understandi
ngaboutbusinessmanagementconcept.

2. Toprovideanunderstandingaboutvariou
sfunctionsofmanagement.

ElementsofCompanylaw:

1)Toimpartstudentswiththeknowledge
offundamentalsofCompanylaw.




" sr.No.

Programme

Objectives

Programmgqucl?fcabiecM:
2) To update the knowledge of
provisionsoftheCompaniesActof2013.
3) Toapprisethestudentsofnewconceptsin

volvingincompanylawregime.

4) Toacquaintthestudentswiththedutiesan
dresponsibilitiesofKeyManageriaIPerso
nnel.

5) To impart students the provisions
andproceduresunder companylaw.

BusinessAdministration:

1. Toprovidebasicknowledgeaboutvariousf
ormsofbusinessorganizations

2. Toacquaintthestudentsaboutbusinesse
nvironmentanditsimplicationsthereon.

3. To aware them withthe recent
trendsinbusiness

CostandWorksAccounting:

TolmpartTheKnowledgeOf:

1. BasicCostconcepts.

2. Elementsofcost.

3. Ascertainment of Material and
LabourCost.

MarketingManagement:

1. To provide basic knowledge about

basicconceptsofmarketingandmanagemen

tskills.

BankingandFinance:

Toimparttheknowledgeof:

1. BasicBankingconcepts.

2. ElementsofBankingTransactions.

BusinessEntrepreneurship:

1.Toprovidebasicknowledgeofskillsrequire

" dbytheentrepreneurs.

1.Y.B.COM

BusinessRegulatoryFramework(Mercantil

elaw):

1. Toacquaintstudentswiththebasicconcep
ts,terms&provisionsofMercantileandBu
sinessLaws.

2. To develop the awareness among
thestudents regarding these laws
affectingbusiness,tradeand commerce.

AdvancedAccounting.:

Toimparttheknowledgeofvariousaccountin

gconceptsToinstilltheknowledge about

accounting

procedures,methodsandtechniques.Toacq
uaintthem with practical approach to
accountswritingbyusingsoftwarepackage.

Indian&GlobalEconomicDevelopment:

1)Toexposestudentstoanewapproach

/




ctives
iSr,No. ;Programme !Ob]e i

ProgrammeSpeciﬂcOb]ectlves
tothestudyof thelndianEbonomy.

2) Tohelpthe
studentsinanalyzingthepresentstatusoft
helndianEconomy.

3) To enable students to understand
theprocessofintegrationofthelndianEco
nomy with other economics of
theworld.

4) To acquaint students with the
emergingissuesinpoliciesofindia’sforeig
ntrade.

Auditing&Taxation:

The Study of Various Components of

thiscoursewillenablethestudents:

1. Toacquaintthemselvesabouttheconcep
tandprinciplesofAuditing,Auditprocess,
AssuranceStandards, Tax Audit,andAudit
ofcomputerizedSystems.

2. To get knowledge about preparation
ofAuditreport.

3. To understand the basic concepts and
toacquire knowledge about
Computationofincome,Submissionofinc
omeTaxReturn, Advance Tax, and Tax
deductedatSource, TaxCollectionAuthori
tiesunderthelncomeTaxAct,1961.

BusinessAdministrationll:

Toacquaintthestudentswithbasicconcepts

& functions of HRD and nature

ofMarketingfunctionsofabusinessenterpris

e.

CostandWorksAccountingll:

1. ToprovideKnowledgeabouttheconcepts
and principlesapplication ofOverheads

2. To provide also understanding
variousmethodsofcostingandtheirapplic
ations.

MarketingManagementll:

Toacquaintthestudentswiththeconceptsof

Marketingmanagementinpresentcompetiti

ve age.

BankingandFinancell:

Toacquaintstudentswiththerulesandregula

tionsofBankingsector inindia.

BusinessEntrepreneurshipli:

To acquaint students with the concepts

ofethics to be followed by the

entrepreneursinindia.

BusinessAdministrationlil:

Toacquaintthestudentswiththebasicconce

ptsinfinanceandproductionfunctionsofabu

sinessenterprise.

E—




Sr.No

2. Master

ofCommer
ce(M.Com

| )

\

Programme

Objectives

ProgrammeSpecificObjectives

CostandWorksAccountinglll:
1 To

impart  knowledge regarding
costingtechniques
2 To provide training as regards
concepts,procedures and legal
Provisions of costaudit ‘
MarketingManagementlil:
To impart knowledge regarding

marketingskillsofadvertisingandpackaging.
BankingandFinancelll:

To acquaint  students  with  the
knowledgeof banking policies followed in
India and alloverworld.
BusinessEntrepreneurshiplil:

Toacquaint studentswiththe
knowledgeofskillsrequiredtoperformbusin
essskills

efficiently.

PO1 Critical Thinking: Take
informedactions after
identifying theassumptions
that frame ourthinking and
actions, checkingout the
degree to which
theseassumptions are accurate
andvalid, and looking at our
ideasand decisions
(intellectual,organizational, and
personal)fromdifferentperspec
tives.

PO2EffectiveCommunication:Speak
, read, write and listenclearly
in person and
throughelectronicmediainEngli
shandin one Indian language,
andmake meaning of the
world byconnecting people,
ideas,books,mediaandtechnol

ogy.

PO3 Social Interaction: Elicit
viewsof others,
mediatedisagreementsandhel
preachconclusionsingroupsett
ings.

PO4EffectiveCitizenship:Demonstra
teempatheticsocialconcern
and equity centrednational
development, and theability to
act with an
informedawareness of issues
andparticipate in civic life

Q\ throughvolunteering.

M.COMPARTI

ManagementAccounting
The objective of the course is to
enablestudents to acquire sound ‘
Knowledge ofconcepts, methods and 1
techniques '\
ofmanagementaccountingandtomakethestu
dents develop competence with theirusage
in managerial decision making andcontrol.
StrategicManagement
To understand the approaches to
StrategicDecisionMaking, Strategic
ManagementProcess |
AdvancedCostAccounting:
1. Toacquaintthestudentswiththesig
nificance of Cost Accounting
inGlobalCompetitiveenvironment

|
1

2. Toenablestudentstolearn applicationof
different methods of costing
inManufacturingandServicelndustry.

Costing Techniques and

ResponsibilityAccounting:

1) Toequipthestudentsfordesigningandim
plementing cost control, costreduction
programme and differentcostsystem.

2) RelevantCostAccountingStandardareto
be studied

3) Levelofknowledge—
AdvancedTechniquesofCosting

FinancialAnalysis&Control:

The objective of the course is to

enablestudents to acquire sound knowledge

ofconcepts, methods and techniques
ofmanagementaccountingandtomakethestu
dentsdevelopcompetencewiththeir

/
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St.No. | Programme

Objectives

pOSEthics pecognizedifferentvalu
p syctems including yourown,
understand the
moraldimensions of your
deciclons,and accept
responsibility forthem

pOGEnvironmentandSustainability:

Understandtheissues of
environmentalcontexts and
sustainabledevelopment.

pO75elf-directedandLife- ~
|ongLearning:Acquiretheablllt
ytoengage in indepen.dent
andlife-long learning in .
thebroadest context socio-
technologicalchanges

ProgrammeSpecificObjectives

usageinmanagerialdecisionmakin

ol

IndustrialEconomics:

1) Tostudythebasicconceptsofin
dustrialEconomics.

|

\

2) Tostudythesigniﬂcanceandproblemsofl 1
ndustrialization. \

3) Tostudythelmpactoflndustrializationon "
IndianEconomy.

ApplicationofCostAccounting:

1.To provide knowledge on
advancedcostaccountingpractices.

CostControl andCostSystem:

1. Toequipthestudentsfordesigningandim
plementing cost control, costreduction
programme and differentcostsystems.

2. RelevantCostAccountingStandardsareto
be studied.

BusinessFinance:
Toenablestudentstoacquiresoundkn
owledge of concepts, nature
andstructureofbusinessfinance.
ResearchMethodologyforBusiness:

1. Toacquaintthestudentswiththeareasof
BusinessResearchActivities.

2. Toenhancecapabilitiesofstudentstoco
nduct the research in the field
ofbusinessandsocialsciences.

3. Toenablestudents,indevelopingthem
ost appropriate methodology
fortheirresearchstudies.

4. Tomakethemfamiliarwiththeartofusi
ngdifferentresearchmethodsandtech
niques.

AdvancedCostAccountingandCosts

ystemSpecialPaper V.

Toprovideadequateknowledgeon

CostAuditPractices.

Level of Knowledge -

Advanced.AdvancedCostAccounting

andCostSystemSpecialPaper VI.

To equip the students with the

knowledgeofthetechniquesandmethodsof

planningandexecutingtheManagementAud
it.

Levelofknowledge:Advanced

gandcontr |

M.COMPARTII
Capital Market and Financial
Services.To enable students to acquire

soundknowledge,conceptandstructureofcapit
almarketandfinancialservices.




T Sr.No.

} Objectives

Programme

a. Coursesoffered

Sr.No.

1.

s e Course
FYBCom:Financial
Accounting.

FYBCom :
BusinessEconomic

s(Micro)

FYBCom :
BusinessMathematicsandS

tatistics

Ll =

ov s w

_ UnderstoodtheconceptofsharesandtocalculateDividend

. Understoodtheconceptandtechniquesofdifferenttypesof

| ProgrammeSpecificObjectives

IndustrialEconomicEnvironment.

1. Tostudythebasicconceptsof
IndustrialFinance.

2. TostudytheeffectsofNewEconomicPol
icy.

3. Tostudytheimpactof
LaborreformsonIndustries.

Courseoutcomes

impartedtheknowledgeofvariousaccountingconcepts
instilledtheknowledgeaboutaccountingprocedures,methodsan
dtechniques.
acquaintedthemwithpracticaIapproachtoaccountswritingby
usingsoftwarepackage.

Exposed Students of Commerce to basic micro
omicconceptsandinculcateananalyticaIapproachtothes

econ
ubjectmatter.

Stimulatedthestudentinterestby
showingtherelevanceanduseofvarious economictheories.
AppIiedeconomicreasoningtoprob|emsofbusiness_
Preparedforcompetitiveexaminations
UnderstoodtheconceptofSimpleinterest,compoundinterestand

the conceptofEMI.

Understoodtheconceptofpopulationandsample.
Usedfrequencydistributiontomakedecision.
Tounderstandandtocalculatevarioustypesofaveragesandvaria

tions.
Understoodtheconceptandapplicationofprofitandlossinbusi

ness.
SolvedLPPtomaximizetheprofitand tominimizethecost.

Usedcorrelationandregressionanalysistoestimatetherel
ationshipbetweentwovariables.

indexnumbers.

FYBCom : Banking
andFinance[Fundamental
sofBanking

>

_ Getsthoroughknowledgeofbankingoperations.

Thestudentsacquaintedwiththefundamentalsofbanking.
Developedthecapabilityofstudentsforknowingbankingcon

ceptsandoperations.
Studentsareawareofbankingbusinessandpractices.

EnIightenedwiththenewconceptsintroducedinthebanking

system. I

FYBCom:MarketingandS
alesmanship[Fundamen
tals ofMarketing]

1)

GeneralObjectiveofthePaper.
a) Createdawarenessaboutmarketandmarketing.
b) EstainshedIinkbetweencommerce/Businessandm

arketing.
2) CoreObjectivesofthepaper.
a) Understoodthebasicconceptofmarketing. o
b) Tounderstandmarketingphilosophyandgeneratmgldeasfor

marketingresearch. ' N
c) Knowstherelevanceofmarketinglnmoderncompetmve




Course

1Y RCOM-MARATHI-G

| ga

SYBCom :
BusinessCommuni
cation.

Courseoutcomes

world '
,nnpw-lnpodananalvttralah!litymplanforvanmmmarknting

strategy.

2 e AT NTOTag R Ha QAR o 1
S0 KRR

AR O TANEROTE O TRE A o IR et £ e
ARG URATR T T TR F 70,

O TA TR OTE ST TfH U I o8 SO R T w1
TR IO TACTAHO T g R T,

¥. . .

o RHCTHoTHoTAO A YTio @O QFBRoloTo T T3fH ATl Wehy

Tooo. |

1. Understandstheconcept,processandimportanceofco
- mmunication.

2. Developedawarenessregardingnewtrendsinbusinessco
mmunication.

3. Gotknowledgeofvariousmediaofcommunication.

4. Developedbusinesscommunicationskillsthroughthe
applicationandexercises.

SYBCom:Corporate

Developed awareness about Corporate Accounting in

Accounting conformitywith the provisions of Companies Act and Accounting
as per IndianAccountingStandards.
1. Madeawarethestudentsabouttheconceptualaspectofcor
porateaccounting
2. ToenablethestudentstodevelopskillsforComputerized
Accounting
SYBCom : 1. Thestudentsarefamiliarizedwith thebasicconceptof
BusinessEconomics MacroEconomicsandapplication.
(Macro) 2. Understandsthebehavioroftheeconomyasawhole.
3. -Understandstherelationshipamongbroadaggregates.
4, Applieseconomicreasoningtoproblemsoftheeconomy.
SYBCom : 1. Providedbasicknowledge&understandingaboutbusinessma
BusinessManagem nagementconcept.
ent 2. Providedanunderstandingaboutvariousfunctionsof

management.

SYBCom:ElementsofC
ompanylaw

1) ImpartedstudentswiththeknowledgeoffundamentalsofCo
mpanylaw.

2) Updates
theknowledgeofprovisionsoftheCompaniesActof2013.

3) Apprisesnewconceptsinvolvingincompanylawregime.

4) Acquaintedthestudentswiththeduties
andresponsibilitiesofkeyManagerialPersonnel.

5) Understandstheprovisionsandproceduresundercompany
law.

SYBCom :

BusinessAdministr
ation

1. Understandsbasicknowledgeaboutvariousformsofbusinessorg
~anizations : .
2. Getsacquaintedthestudentsaboutbusinessenvironmentanditsi

mplications thereon.
3. Studentsawarewiththerecenttrendsinbusiness




(g

SYRCom:CostandWorks
Accounting

| SyRCom Marketing
management

| srNo. | Course

SYRCom:Bankingand
Finance
SYBCom:Business

Entreprenuership

TYBCom :

BusinessRegulatoryFra
| mework(MercantileLa
w)

Understandsl BasicCostconcepts.2.Elementsofcost.3.
AscertainmentofMaterialandLabourCost.

| 1. UnderstandsbasicconceptsofMarketingSkills. \

2. StudentsawareofcurrenttechniquesofMarketing.
Courseoutcomes

1.UnderstandsbasicknowledgeofBankingtransformatiomn

1 India. | o

' 1.Understandsbasicconceptsofentrepreneurshipskillsrequired
toperformeffectiveemployabilities.

1. Getsﬁchuaintedwiththebasicconcepts,terms&provisionsofMer
cantileandBusinessLaws.

2. Developstheawarenessamongthestudents regardingthese
lawsaffectingbusiness,tradeandcommerce.

TYBCom:Advanced
Accounting.

Gets knowledge of various accounting concepts To instill
theknowledgeaboutaccountingprocedures,methodsandtechniques.a
cquaintedwithpractical approachtoaccountswritingbyusing

softwarepackage.

TYBCom : Indian &
GlobalEconomicDevelop
ment

1) ExposedtoanewapproachtothestudyofthelndianEconomy.

2) AnalyzesthepresentstatusofthelndianEconomy.

3) UnderstandstheprocessofintegrationofthelndianEconomywit
hothereconomicsofthe world.

4) Acquaintedwiththeemergingissuesinpoliciesofindia’s

foreigntrade.

TYBCom : Auditing
&Taxation

1. AcquaintedabouttheconceptandprinciplesofAuditing,Auditpro
cess, Assurance Standards, Tax Audit, and Audit
ofcomputerizedSystems.

2. GetsknowledgeaboutpreparationofAuditreport.

3. understandsthebasicconceptsandacquiresknowledgeaboutCo

mputation of Income, Submission of Income Tax

Return,AdvanceTax,and Taxdeducted atSource, TaxCollection

AuthoritiesunderthelncomeTaxAct,1961.

TYBCom:Business
Administrationll

Acquaintedwithbasicconcepts&functionsofHRDandnatureof
Marketingfunctionsofabusinessenterprise.

TYBCom:CostandWorksA
ccountingll

1. GetsKnowIedgeabouttheconceptsandprinciplesAppIicationofO
verheads

2. Understandsvariousmethodsofcostingandtheirapplications

TYBCom:Marketing
Managementl|

Acquaintedwith basicconceptsoffunctionsofskillsofMarketing.

TYBCom:Bankingand
Financell

Acquaintedwithbasicconceptsoffunctions ofbanking
transactions.

TYBCom:Business
Entreprenuershipll

Acquaintedwithbasicconceptsoffunctionsofskillsofanethical
entrepreneur.

TYBCom:Business
Administrationlll

Knowsthebasicconceptsinfinanceandproductionfunctionsofa
businessenterprise.

TYBCom:Costand
WorksAccountinglll

1 Awareofcostingtechniques.

2 trainsasregardsconcepts,proceduresandlegalProvisionsof
costaudit.

TYBCom:Marketing
Managementll|

. Awareof MarketingManagementskills.
Providepracticalknowledgetothestudents.

TYBCom:Bankingand
Financelll

Awareof Bankingtransactionskills.
Providepracticalknowledgetothestudents.

TYBCom:Business
Entreprenuershiplil

Awareof entreprenuershipskills.
Providepracticalknowledgetothestudents.

SRR

MCom | :

ManagementAccounti
ng

AcquiressoundKnowledgeofconcepts,methodsandtechniquesofmana
gementaccountinganddevelopscompetencewith their
| usageinmanagerialdecisionmakingandcontrol. ]




MCom! Strategic | Understandsthe
] Management nppmachc«toS'mtcgicl)cciqionMnking,StrmcgicMnnagerneanrocegq_




oo |

Course
M(‘mnlﬁdvanrod(‘octl\
ccounting:

MCom |

CostingTechniqu

esand
ResponsibilityAccounting:

' MCom | : Financial

5.

-

Analysis&Control:
MCom |
IndustrialEconomic
s:
“MComl:Applicationof
| CostAccounting:

' MCom | : Cost Control
' andCostSystem:

|
i

M.Comll: Business
Finance:

M.Com
Il:ResearchMethodologyfo
rBusiness:

Courseoutcomes

A('qunintvdwith
thocignifiran(n(uf(oﬂ/\r(m1ntinginGlnbaICompetitiveenviron

ment.

fnablestolearn applicationofdifferentmethodsofcostingin
uringandServicelndustry.
designingandimplementingcostcontrol,costred
grammeanddifferentcostsystem.
—AdvancedTechniquesofCosting

1

Manufact
Equipsfor
uctionpro
Levelofknowledge

1)

2)

Enable to acquire sound knowledge of concepts, methods
andtechniquesofmanageme"taccountinganddevelopscompetence
WiththeirusageinmanageriaIdecisionmakingandcontrol.
'i’)"ﬂﬁd’e’rsandsthebasicconceptsoflndustrialEconomics.

2) Understandsthesignificanceandrfro.ble.rnsoflndustrialization.
3) UnderstandstheimpactoflndustnahzatlononlndianEconomy. ]

1 Getsknowledgeonadvancedcostaccountingpractices_

self for designing and implementing cost

1.Equips him
ostreductionprogrammeanddifferentcost

control,c

~ systemsand
RelevantCostAccountingSta ndards.

Acquiressoundknowledgeofconcepts,natureandstructureof
businessfinance.
1. AcquaintedwiththeareasofBusinessResearchActivities_

2. Toenhancecapabilitiesofstudentstoconducttheresearchinthefi
eldofbusinessandsocialsciences.
Toenablestudents,indevelopingthemostappropriateme
thodologyfortheirresearchstudies.
Tomakethemfamiliarwiththeartof usingdifferentresearch
methodsandtechniques.

4.

M.Comll:AdvancedCostA
ccountingandCost
SystemSpecialPaperV.

Getsadvanced knowledgeonCostAuditPractices.

M.Comll:AdvancedCostA
ccountingandCost

Equips with the advanced knowledge of the techniques
andmethodsofp|anningandexecutingtheManagementAudit.

IndustrialEconomic
Environment

SystemSpecialPaperVI

M.Comll: Inculcatedstudentstoacquiresoundknowledge,conceptandstructureo
Capital Market and | fcapitalmarket andfinancialservices.

FinancialServices

M.Comll: 1. SolvedthebasicconceptsofindustrialFinance.

2. ExperttheeffectsofNewEconomicPolicy.
3. SkilledLaborreformson Industries

M.Comll:
RecentAdvancesincost

ThestudentswillhavetoselectasubjectfromanyareaofthesyllabusofCos
tAccountingandgetpracticalexposureby

accounting/CaseStudies:

undertakingprojectwork.

S. CourseQutcomes

| SN.

| Program |

ProgramObjectives

| |

ProgramSpecificObjectives




rou ritical Thinking

Takeind rmed

actioneaNeride mtifving the

e thatframe ouf

e checking out

'|\\'IIH(\'V

thinking an | acti
hichthese

PSO1 The objectives of theProgramme
<hall be to providesound
yeademichasefromwhich an
advanced career inComputer
Application can hedeveloped
Conceptualgrounding in

1 BRACA) |y depree to
pesimptions are 86 urate andy alid f“ml“"l“‘r usage aswell ag its
and looking at out ideas P‘“(.““-"'
anddecisions( intellectual. businessapplicationwillbeprovi
-n_g_vnni;,'nioml, and pcrw\nﬂl) ded.
1;(“(':;’1'7':;'(:;:.1.\ ropective PSO2Graduates will be able
('nmnnn?iintinn:Qpcak. read, fncmnmunicmc cf&clively
write and inbothverbalandwrittenform.
listenclearly in person
, 1d . .
l ARALCA) \ i lhroughelectronicmedlaln |
Englishandinonelndianlanguage,an [
dmakemeaning of the
world )
byconnectingpeople,ldeas, |
books,mediaandtcchnolo 2 B
N PO3Sociallnteraction PS03 ' .
Elicitviewsofolhersweredecreasedt Graduates will demonstrate |
hroughevaluationofvarioustojects knO\:vledgea}nd}lnderstandingofcomput
andQuizzcsdevelopedtoproVIdeeaS erscxencepr.mcnples a.nd apply these to
eofcomputer knowledge among | manageprojects and in multi
! BBA(CA) localcitizens. disciplinaryenvironment.
WorkinMultidisciplinaryenvironm
ents. and  be responsive
tothechanging_needstothesociety
| PO4: Effective PSO4
CitizenshipCommunicateeffectivel Graduates will show the
\' ydisplayleadershipskillsanddemons understandingof impact of computer
C 3 BBA(CA) trateprofessionalism.Workinmultid based solutionon the society and also
i isciplinaryenvironmentsandberespo will be aware ofcontemporaryissues
| nsivetothechangingneeds
| ofthesociety.
' PO5:Ethics PSOS
Recognize  different  value | Graduateswilldemonstrateknowledgeo
1 BBA(CA) | systemsof moral Principles that | f professional and
| Govern aperson’s behavior or | ethicalresponsibilities.
} conducting ofanactivity.
PO6 Environment and PSO6
SustainabilityUnderstandtheissuesof .Gradu.ates are asked_to demonstrate
1 BBA(CA) | environment. . ane‘nVlronmentalprOJect.stoovercome
Generateawarenessamongthemrelat ihielssugs r.elated to e_vnvnronment and
edtoenvironment. haveadetailed overview
ofenvironmental
issuesolutions.
PO7Self Directed and Life PSO7
LongLearning Graduate will recognize the need
’ BBA(CA) | Engageinlifelonglearning,apply forandhavethe preparationandabilityto
the knowledge judicially engage in independent and life
gL\Lab&andremaincontinuouslyemplo longleamingtoparticipateandsucceedi
- n




1 l'nn\'nnlprni(‘clcnmldcw‘lnpnmw
projects in the
and

computer ~ science

competitiveexaminationandhigherst
area  of | udies.

pursuchigher studies.

( 6. FYBBA(CA)

R Course

| FYBBA(CA)ModernOperatingE
1 nvironment And MS Office(101)

FYBBA(CA)Financial
Accounting(102)

I

FYBBA (CA) Principles
3 ofProgrammingandAlgorithm
5(103)

FYBBA(CA)Business
Communication(104)

~ CourseOutcomes
1hoobjcctivcsoﬂthmgmmmcshallbctopmvidesoundacade
mic base from which an advanced career inComputer

Application can be developed.
ConceptualgroundingincomputerusageaswellasitSpractic

busin licationwillbeprovided.
To Employ critical thinking skills to
analyzefinancialdataaswellasthe

effectsofdiffering
financialaccountingmethodsonthefinancialsta

tements

This course introduces two different
programmingstyles,imperativeandﬁmctionalprogr
amming.Itsprimary intention is to develop key
programmingand problem solving skills but it has
a secondaryaim, which is to build students'
confidence in theirabilityto takeonand
Jearnnewprogramming
languageswithinashortspaceoftime

Toprepare studentsforthechallengesofasocietythat
is shaped by communication. As participantsin
the program, students develop and
integrateknowledge, creativity, ethical practice,
and skills.Students also examine and produce
work in
oral,written,andvisualcommunicationandpractice
skillsingroupandinterculturalcommunication.

FYBBA(CA)Principlesof
Management(105) -

Studentswillexaminethefundamentalrolesandproce
sses of planning, leading, organizing
andcontrolling that comprise the managers' role.
Itfocuses on the entire organization from both
ashort and long-term perspective for
strategicvision,settingobjectives,craftingastrategya
nd

thenimplementingit.

FYBBA (CA)
6 ProcedureOrientedProgrammi
ngusingC(201)

S

Students should be able to: understand the
basiccomponents of an object-oriented program
includingmethods and attributes, the distinction
betweenclasses and instances, the structures required
to writebasic algorithms, the components of simple
text
andgraphicsbasedinterfaces,therelevanceoﬁhedesign
processandbasicobject-
orienteddesignnotation,theapplicabilityandeffectiven
essofvariousbasic

softwaretestingtechniques.




FYBRBA (CA)

DatabaseManagementSyst
eme(202)

FYBBA(CA)ElementsofS

FYBBA (CA)

OrganizationalBehav
ior(203)

- —

tatistics(204)

10

|

1 E-CommerceConcepts(205)

FYBBA(CA)

his course is intended to provide you with |
anunderstanding of the current theory and practice
ofdatabasemanagement systems
you more fully appreciate their nature, the 1
courseprovides a solid technical overview of
databasemanagement systems, using a current |
databaseproduct as a case study.In addition to 1
technicalconcerns,more ' !\
L,mcmi\-:nc\-nrccmplmsncd. ,‘
These include data independence, |
intcgrity_cccurity.rccmcry:pcrforma.nc.e.dat.ahas |
cdcsignprinciplcs, and databaseadministration. \
1) To equip the s.tu.dents to understand the |
impactthatindmdual.gmup&str}lctureshaveonth ‘1
eirbehaviorwithin the organizations. |
2) Tohelpthemenhanceandapplytheknpwledgethey ‘
have received for the betterment of }
theorganization.

1. To understand the power of excel spreadsheet "‘1

incomputingsummarystatistics.

2. Tounderstandtheconceptofvariousmeasuresof
central tendency and variation and
theirimportance in business.

3. To understand the concept of
probability,probabilitydistributionsandsim
ulationsinbusinessworldanddecision
making.

This course introduces the concepts,

vocabulary,and procedures associated with E-

Commerce

andtheInternet. Thestudentgainsanoverviewofalla

spects of E-Commerce.Topics

includedevelopment of the Internet and E-

Commerce,options available for doing business

on thelnternet, features of Web sites and the tools

usedto build an E-Commerce web site,

marketingissues,paymentoptions, securityissues,
and

customerservice.
7. SYBBA(CA)
S.N. Course  CourseOQutcomes
Objectives:
SYBBA(CA)RDBMS 1) Enal?les students to understand .
(Relational relationaldatabaseconceptsandtransactionmana

1 DatabaseManagemen gementconceptsin datfclbase system.

t System)(301) 2) Enables student to write PL/SQL _
programsthat use: procedure, function,

L package, cursorandtrigger.




Objective:-
1. Tounderst
ge amountsof data
l'ocfﬁcicmlyimplcmcmdiffc
To efficiently implement SO
, differentproblems

4. TogetmoreknowledgeonCpro

anddichrcntmollmflsoforganisinglar

rentdatastructure

SYBBA(CA)DataStructurell
Jution for

sing('(302)

e NI

gramminglanguage




SYBBA(CA)IntroductiontoO
pcrnlingSystcn1(303)

SYBBA(CA)Business

Understandingbasic

Objective -:

1. I‘nknowsystcmpmgrnmming

2. I'nknowscrviccsprovidcdhy()pcr
3. To knowtheSchedulingconcepts

atingsystem

tcrmsinthcareasofbusincsscalculnsand

Mathematics(304) financialmathematics,
; Indc‘pcndcntl}solvingofbusiht}essptrodble?:s.
, s wotive: This course enables § udents
SYBBA \ t((:::\ficetrlstandsystemconceptsanditsapplicatlonln
(CA)SoftwareEngin Softwaredevelopment. l‘
cering(305) s — ]
Objectives: ' o ‘
{. Acquire an understanding of basic object-
orientedconceptsandtheissuesinvolvedmeff
SYBBA(CA) ective classdesign.
ObjectOrie 2. Enables student to write C++ programs
ntedProgrammingUsingC++( thatuse: object-oriented concepts such
‘ 401) asinformationhiding,constructors,destructors
‘ ,inheritance.
F‘"——// Objectives:-
| To learn properties and events, methods
ofcontrols and how to handle events of
7 SYBBA(CA)Pr ogrammin’ginVi differentcontrols.Tounderstandtheuseofactivecon
sualBasic (402) trolsandhowto design VBapplication
To learnconnectivitybetweenVBanddatabases.
| Objective:-
1. Toknowaboutcomputer network.
2. Tounderstanddifferenttopologiesusedinnet
3 SYBBA(CA)ComputerN working
etworking(403) 3. Tolearndifferenttypesofnetwork.
4. Tounderstandingthe use
ofconnectingdeviceusedin network.
SYBBA(CA)Enterprise Objectives-:
9 | ResourcePlanningandManageme 1. Toknowwhat iSERP.
nt.(404) 2. TolearndifferentERPtechnologies.
Objective: -
Toacquaintthestudentswiththe
" SYBBA (CA)Human fIiunﬁlnRe@urceMaqaggment its different
ResourceManagement(405 nctions in anorganization and the Hmm
) Resogrce Progessesthat are concerned with
planning, motivating anddeveloping suitable
employees for the benefit ofthe organization.
8. TYBCA(CA)
2 Covrse CourseOutcomes
. StudentswillbeabletoprogramJavaclassesand
1 . ) methods using a subset of data types
S01:JavaProgramming andusing assignment, method calls, while
Lg loops, forloops,andconditionals. The goalwill

continueto be"codingfromexample"as |




opposedto"codingonablanksheetofpaper.” |
Students will learn how to use and
manipulateseveral core data structures:
Arrays, linkedlists,trees, stacks,and queues.
.StudentswillbeabletoconstructsimpleJavauser
interfaces and identify where datastructures
are appearing in those userinterfaces.
Tolearnthe basic
conceptoflavaProgramming.

To understand how to use programming in
dayto dayapplications.

TYBBA502:WebTechnologies

" Thinkeriticallyabouthowtosolve a

ops,and conditional statements
_ Use HTML to construct a web page

_ AddCSSstylestoa webpage
' mmands like alert, onClick(),

. To know & understand concepts of

. To understand how to develop web

problemusingprogramming
WriteJavaScriptprogramsusin gfunctions,forlo
differentTags.

withIDsandclasses.
MakeawebpageinteractivewithJavaScriptco

onChange(),adding input features like an
image canvas,button,and slider.

Webprogramming.

basedapplicationsusingPHP.

TYBBA503:DotNet
Programming

" Studentswillabletodesignwebapplicationsusi
. Students will be able to use .NET controls
. Studentswillbeabletodebugand

_ Students will be able to create

. Thiswillintroducevisualprogrammingandev

. Thiswillenhanceapplicationsdevelopmentsk

ng.NET
inwebapplications.
deploy.NETwebapplications

databasedriven.NETwebapplicationsandwebse
rvices

entdrivenprogrammingpractically.

illof thestudent. |

TYBBAS504 : Object
OrientedSoftware
Engineering

" ToUnderstandconceptofsystemdesignusingU

. Tounderstandsystemdevelopmentthrougho

ML.

bjectoriented techniques.

TYBBA 601 : Advanced
WebTechnologies

Studentisabletounderstandandusethe
basicsof theXMLbased technologies
Studentisable
tounderstandanddefineandutilize the Web

Services /
WindowsCommunicationFoundationsconce

pt
Student is able to describe how Web
Servicescan be used to implement Service
Oriented Architecture (SOA)




Studentisabletodesignandimplementuser
interfacesbasedonthe AJAXtechnology
Toknowd&understandconceptsofinternetpro
gramming.

Tounderstandtheconceptsof
XMLandAJAX.

TYBBAG602: AdvancedJava

. ToknowtheconceptofJavaProgramming.
. To understand how to use programming in

dayto dayapplications.
Todevelopprogramminglogic.

TYBBAG603:RecentTrendsinlT

Tointroduce
upcomingtrendsinInformationtechnology.

To studyEco friendlysoftwaredevelopment.

TYBBAG604:Software Testing

el e b

Toknowtheconceptofsoftwaretesting.
Tounderstandhowtotestbugs?insoftware.
Todevelopprogramminglogic.
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